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This online portal offers users the ability to access back issues and download

articles while being constantly updated with new products and news on global

pollution problems. All content is separated into area specific sections making

navigation of the content simple to find and interact with.
The website traffic has increased 126% in one year from 2009 to 2010, showing

its popularity is increasing as a portal. The site offers fantastic CPM advertising
opportunities allowing you to target our visitors and guaranteeing exposure to

the correct audience.

www.pollutionsolutions-online.com

Who uses pollutionsolutions-online?

Pollutionsolutions-online Visitor Stats

* 8000+ page views per month

¢ 1.19 min average time on site
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* 5000+ visitors per month

Geographical Breakdown

Northern Europe
B Western Europe
B tastern Europe
B Southern Europe
B Australia and New Zealand
B Northern America
B South America
B south-Eastern Asia
B castern Asia
B Southern Asia
B Western Asia

UK 28% of Northern Europe

27%
1%
4%
4%
4%
24%
2%
8%
4%
7%
5%




Occupations

Consultant

Plant Manager/Operator

Sewage Treatment Manager
Water Engineer

Hazardous Waste Officer
Municipal & Governmental Buyer
Contractor

Environmental & Safety Manager
Engineering & Design

Industries

Utility

Water
Petrochemical/Chemical
Mining/Extraction
Local Authority
Government
Consulting

Civil Engineering
Food & Beverage
Waste Treatment
Manufacturing
Building/Construction
Biofuels

Tanning

Water

e-Bulletin (Open rate average 20.78%)
Pollution solutions eBulletin is deployed on a monthly basis
packed with the latest news and products released for treating

water, soil air and hazardous materials.

We deploy at the end of each month, the deployment dates are

below. Copy is required a few days in advance of the deployment.

e Monitor the ROI

e \We provide your company a unique tracking link for all
content submitted to us, this will allow you to track the views
and leads for the material submitted. Talk to our sales teams for
more information.

e-Bulletin Emailing Dates

Issue: Date:
Jan:  25/01/11
Feb: 29/02/11

Mar: 28/03/11
Apr: 25/04/11
May: 30/05/11 o — 4
June: 27/06/11 e 1| i L.
July:  25/07/11

Aug: 29/08/11 E!
Sept:  26/09/11 '—'ﬁ S 3
Oct:  31/1011 B 7

Nov: 3011111 |G |s=yms= moswmes
Dec:  12/12/11 =D

Validwtad, DW1 Complint UV FERMENTER-AERKTORS

Syrisms For Drinking Wattr  FOR TANKS (ARS) Suhtable

Dsintiztion T iy Bl citianh 18 $1eings
b, =

Copy would be required 2-3 working days before emailing dates.

Contact details
www.pollutionsolutions-online.com

tel: +44 (0)1727 858840
fax: +44 (0)1727 840310
email: info@ps-pubs.com
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TODAY

( Follow us on cwitter [} |7

Chromatography today.com allows world wide users to access the latest
articles and news from the publication. We have banner opportunities
available allowing you to place your products in direct view of the reader,
specific to the section they are looking at.

Profile

Chromatographytoday.com is divided by category and the skyscraper
banner is the single tool we offer as an advertising medium. The site is
designed around being a simple informative and educational tool displaying
the latest Chromatography equipment, application articles and news.
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www.chromatographytoday.com

Job Function Areas of Work
Research & Development 35% Pharmaceuticals 259,
Analyst 15% Chemistry 21%
Chemist 13% Environmental 8%
Lab Manager 13% Energy Petroleum 8%
Corporate Management 6% Medical/Clinical/Biological 7%
Quality Control 6% Plastics/Polymers 4%
Consultant 4% Biotechnology 4%
Regulatory 4% Contract Analysis 4%
l\/Iarketmg/SaIes 3% Forensics 4%
Purchasing 1% Food & Beverage 4%
Publisher’s Statement Chemical 3%
Toxicology 3%
Water/Wastewater 2%
T TN Cosmetics 2%
c AT | Veterinary 1%
- cus o) Publisher’s Statement
e T T e e Detailed Areas of Work - Main Techniques
Microfluidics-Based H PLC 2 2 %
Separations Technolo... e} LCMS 16%
: T Gas Chromatography 1%
GCMS 10%
Solid Phase Extraction 10%
Capillary Electrophoresis 7%
e Chiral Chromatography 6%
:..,1_.:..:.._....._.._. Thin Layer Chromatography 5%
Sy i e o lon Chromatography 4%
o AL o Super Critical Fluid Chromatography 4%
| e Condevaton Nuccton .o Low Pressure Chromatography 2%
Gel Electrophoresis 2%
Affinity Chromatography 1%
Publisher’s Statement

“The magazine offers an excellent mixture of peer reviewed editorial articles which are both
informative and relevent on specific editorial themes. This is complimented by the correct amount of
commercial information to keep the reader fully informed on new developments. "

Frédéric Cheviron,

Sales and Marketing Manager,
Chiral Technologies Europe
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25.3% Average open rate.
e-Newsletter Rates 2011 3
( =
Month Copy dates  Deployment date
CﬂhﬂﬂﬁATﬂGRAPHY P ! o)
~ TODAY Frees i ST January 23/01/2011 26/01/2011 (o)
Welcima to the Latest issus of Chromatography Today e-Newslatier! February 20/02/2011 23/02/2011 3
_ SPONSORS
i s s View the nsue March 20/032011 | 29/03/2011 ©
. Solutions Fiexibie Enough to Meat the Most bl g
- Doy e oot o Yoot s o |Gtk Here e April 23/04/2011  26/04/2011 =)
P 5 fﬁm&mmﬁwﬁmmmgm E analyticasmst":fsl May 28/05/2011 | 31/05/2011 E-
* Ao soproschor s sdeoplon nd eacion o veleand EE— June 25/06/2011 28/06/2011 o
. wmwmmmlwmmmmmam
July 23/07/2011 26/07/2011 Q
August 28/08/2011 30/8/2011 ‘.<
E-Newsletters N
September 24/09/2011 27/09/2011 o
New for 2011 a monthly product and news update. Reach
over 8 000 readers via email. October 22/10/2011 25/10/2011 3
e eNewsletter insertion — 500 words, 3 unique url links November 2671172011 2971172011
and up to 3 images - £225.00 December 10/12/2011 13/12/2011

\

e e-Newsletter insertion + Header Banner
W468 x H60 - £525 Talk to one of our representatives about multiple booking

o e-Newsletter insertion + Skyscraper Upper discounts available.

W120 x H600 - £475

e e-Newsletter insertion + Skyscraper Lower
W120 x H600 - £350

Copy Requirements

One insertion to the e-Newsletter includes 500 words, up to 3 images and up to 3 URL landing links in the
500 words.

Each e-Newsletter has 5 opportunities for sponsorship. The sponsor banner allows you to provide copy for 1
insertion plus a banner (up to size 255 x 60 pixels in size) to be displayed at the top right of the e-Newsletter.

ST — || “’Chromatography Today plays a vital role in our

W
Aczucors HPLE Colurmns e

overall Marcom strategy for ACE HPLC Columns.
Backed by Chromsoc, this magazine has rapidly

become a high quality, technically focused
g =, publication for serious chromatographers and
E as such is an ideal vehicle to represent our
El ey i Ultra Pure ACE HPLC columns.”

John Worsley,
Business Development Manager,
ACT

Contact details
www.chromatographytoday.com

tel: +44 (0)1727 855574
fax: +44 (0)1727 841694
email: info@chromatographytoday.com

Chromatography Today
eJournal Overview




Webinars

Webinars

We have a number of Webinar opportunities on offer

Webinars offer you the opportunity to reach out to our audience and present
application-based, informative content via our state-of-the-art streaming
technology. Our technology puts no limit on the number of viewers on a live
webinar, making it a leader in its class.

The webinar management for layout, structure and design is all handled by our
ON24 account manager and International Labmate Ltd are able to offer
discounted webinars from ON24 providing a simple procurement package.

We will run large marketing campaigns to ensure the right people know about
the webinar you are running, via EDM and eBulletin activity, Banners and where
required Print media.The ON24 platform offers incredible reporting and interactivity throughout the event allowing
questions to be typed by attendees as your presenting. Polls also allow you to engage with the audience and get real
time responses and discussion points.

Webinar 1 - Live Audio Streaming Webinar

Webinar 2 - Live Audio Streaming Webinar with Slides & Interactivity
Webinar 3 - Live Video Streaming Webinar

Webinar 4 - Live Video Streaming Webinar with Slides & Interactivity
Webinar 5 - On Demand Video-Only Webinar

Webinar 6 - On Demand Video Webinar with Slides & Interactivity

LABMATE | Online

All webinars include 60 minutes of
streaming content, 6 months archive
hosting, registration and reporting. All live
webinars will stream up to 500 delegates,

Timkiays

What are webinars and what can
they do for your business

- hrw sl stk She

« Present application notes to a large

audience.

= el earning reach the world from your desk
» Discuss technigues and have guestions in

real time

= Use slide shows and video to interact with

the audience.

if more are pre-registered, an additional
charge will apply for each additional

250 live viewer increments. Webinars 5 &
6 have no limit to viewers.

Additional hosting post webinar is subject

« Have an on demand link produced

to additional fees, as is any webinar over
60 minutes in length, and this is charged
at 15 minute increments.

== Premiere

Notes - you will need a small team in place to support your presenter as webinars create lots of questions. International
Labmate will appoint @ moderator to the webinar who will introduce the event, and ask the questions received at the end
of the webinar to the presenter (s).

Speak to your account manager for more information on this system and the process for setting up a Webinar.

Contact us to discuss what
opportunities are available

www.labmate-online.com

tel: +44 (0)1727 855574 fax: +44 (0)1727 841694
email: sales@intlabmate.com
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eazy-Publish ~L—

Your information into a page turning technology

Take your product information or company newsletter and turn it into an
on-line page turning format. Have you got a company newsletter you're
printing and posting to your database?

If so, why not transform this in to a URL link and place it on your website
for visitors to see and interact with?

All tracking of this ‘eazy’ format is recorded and you can get global analytics
and viewing metrics from our system.

Re-branding of the system is also available, so that the display fits in with
your corporate branding identity to provide a seamless transition from your
site to the ‘eazy’ format documents published. Combine this product with our soles email options to allow you to
understand which contacts open which pages of the ‘eazy’ document.

ey A ien GasDetector

— e
b

Please speak to one of our team to discuss this product; each project is undertaken on a bespoke price
and depends on the number of links in each page and the complexity of the documents provided.
A demo can be arranged upon request and by providing the documents to be formed in PDF formats.

Basic page render £18.75 per page
* 1 year hosting £150.00
e Re-branding of the background to your corporate ID £125.00
® Prices are for a basic level publication, more links and complexity will alter the price accordingly.




Advertising Opportunities

Online advertising has overtaken T.V advertising for the first time and is
now reported to be a ‘disruptive technology’ to other mediums in the
market place.

Banner ads are largely anchoring or branding devices. Think of a jingle
on a radio: when you hear the jingle, do you feel compelled to suddenly
buy the product? Not really. You hear the jingle over and over, and
eventually, develop AWARENESS of the company or its product.

In the same way, most banner ads are generally not designed to generate
immediate click-throughs. They are designed to be an awareness and
anchoring device, not an immediate lead generator. Nationally, banner ad
click-through rates are less than 1% (and seem to be declining every day).
Banner ads are generally sold in terms of impressions (CPM) (how many times they will be VIEWED) instead of click-
throughs (how many times they will be, well, clicked upon!)

Advertising Opportunities

Leader Board Banner (w728 X H90 pixels) UPPER

This is a standard leader board banner size and is prominent on the portal at
the top of the screen (upper) location. This location is prime real estate and
can be used to draw the user in to a new product launch, or competition.
This banner can also be designed as an expanding banner increasing upon
roll over to W728 X H315 in a vertical downward direction; this increase in
size can launch a video or release any creative you have programmed into
the banner. This vibrant expansion will engage the user and entice them
into wanting to know more.

Full Header banner (468w x 60H pixels) UPPER -

The traditional header banner occupies the same location on the portal as
the leader board, however is a slightly smaller size accommodating the
lower budget, but offering prime location at the same time. The creative can
again utilise rich media and expand in a vertical downward motion to
populate the space of W468 X H210. Again this expansion can dazzle users
and encourage the best ROI for this creative.

Leader board banner (w728 x H90 pixels) LOWER

This is again using the standard leader board banner size and is located at
the footer part of the page. This banner can also be designed as an
expanding banner increasing upon roll over to W728 X H315 in a vertical
upward direction; this increase in size can launch a video or release any
creative you have programmed into the banner. This vibrant expansion will
engage the user and entice them into wanting to know more.
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Like ads on TV or radio, people can both love and hate the concept and execution of banner ads.
People tend to say that they dislike blinking ads that distract them from the content of the page:
however, the same people will click on these banner ads to go to the advertiser's site!

(Another off-line comparison: people also say they hate commercials because they interrupt the programme —
but they remember the commercials.) Source — website tips.com

"Create inspiring banners and generate more traffic to your site.”

Skyscraper banner (w120 X H600 pixels)

The traditional skyscraper banner has been a favorite for some years,
offering great real estate even while the user is rolling down a page.

This space can handle rich media expanding creative and expands to W420
pixels upon mouse rollover in the horizontal direction. This expanding
opportunity is the perfect location to showcase more information on you
product or service.
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MPU - (w300 X H250 pixels) UPPER

The MPU is a new addition to the portfolio of creative we can now offer.
The space is a perfectly sized area of prime portal real estate offering superb
expansion potential. On mouse focus roll over the standard size will expand
to a larger width of W560 X H300 providing ample space for the most
creative of banner designs.

MPU - (w300 X H250 pixels) LOWER

This is the same banner concept in a lower down the fold placement.
Again offering the opportunity for a large expansion to captivate the user.

3:1 Rectangle — (w300 X H100 pixels)

This Ad unit is a small but accurately placement. The real estate is perfect
for Brand awareness on a repetition balance offering good ROI for a lower
cost unit.

Pop up and Peel back advertising option, including wall paper backgrounds
are available upon request. Call one of our team to discuss.




Rich media - 3rd Party Suppliers

Rich Media - 3rd Party Suppliers

Atlas Rich Media utilises
D superior technology to
optimise the performance of

atl as Flash formats and provide
s end-to-end seamless

execution. Atlas' reports offer
metrics tracked from over 30 unique audience
interactions to help advertisers plan strategic ad buys.

< EYEWONDER.

EyeWonder was one of the original pioneers in
video and rich media advertising, and is now the
definitive leading provider of Interactive Digital
Advertising products and services. Since 1999, we have
been enabling advertisers and agencies to easily
connect the most compelling and effective campaigns
to their most desirable audiences.

DoubleClick is a

mm%‘h provider of digital
marketing technology
and services.

The world's top marketers, publishers and agencies

utilise DoubleClick's expertise in ad serving, rich media,

video, search and affiliate marketing to help them

make the most of the digital medium. From its

position at the nerve centre of digital marketing,

DoubleClick provides superior insights and insider
knowledge to its customers.

16

Point.Roll creative

pOi nt ‘rOIL functionalities provide

the ability to deliver
rich media experiences using Flash and DHTML,
expanding from standard-size ad products upon user
interaction.

UNICAST

Unicast is a leading provider and one of the founders
of rich media as we know it today. Unicast offers one of
the largest portfolios of rich media ad formats available,
exceptional campaign execution, robust reporting
capabilities, campaign analytics, and a leading rich media
client tool set that includes Unicast’s Flash® Authoring
SDK and creative templates. Unicast enables clients to
engage online audiences through the creative use of
Flash animation, video, interactive 3D, data capture
features, viral video and viral calendar alert features, hot
spotting, and customised dynamic content.

i Eyeblaster gives
7 you the power to
l&StBI' create, manage and

measure your most

creative and effective campaigns. We support you with
transparency, relevance and ROI. Seamless integration,
powerful rich media capabilities, one-stop planning and
buying, revolutionary analytics and metrics are all at
your fingertips. All in one place.




Video Optimisation

If a picture tells a 1000 words -
what will a video do!
We are now pleased to be offering video on our websites and have learned

form the potential errors of our competitors who were eager to run video
over a year ago.

Video PR

Online video ads have become one
of the fastest growing ad formats -
making up an explosively expanding
portion of the ad spend ($775
million in the US alone in 2007 -

up 89% from 2005 - according to
eMarketer). And, with proven
results across all market segments,
video is here to stay. We are now
able to add a short, informative
video up to 4 mins in length with
your Press Release (PR). This could
be a product demo, case study of
the product in action, this function
allows you to display your product
to our audience. Provide the copy in
AVI, Mpg or FLV formats. Call one
of our representatives for more
information.

Firstly some key facts:
e Youtube is the 2nd largest search engine to Google
e Google own You tube
¢ Online video viewing grew over 80%
oct ‘08 to '09 respectively
e Our sites supply content to Google news
(a dedicated part of google)
With this in mind have you considered placing your video with us
to increase its exposure over the web?
We have an optimisation expert who will take your video file and
provided the keyword terms form is filled out we can syndicate
your video across 10 other video sharing sites to generate more
traffic and more views for your submission. You created the video,
now get the exposure it deserves.

uonesiwndo ospIA

All information on what we require is located on the
Video optimisation form.

Click here >>

Contact us for any questions you may have.




Email Marketing Platforms

Email Marketing Platforms

Profile

Increase brand awareness and create a niche call to action to entice our readers.

“International Labmate have a comprehensive online offering, from which we have seen
some good results. Also offering great support and guidance, we will continue to utilise
their services.
Alice Dickinson,
Alto Marketing

e-Bulletin

All portals online have an
e-Bulletin solution, circulations
from 13,000+ to 30,000+
international readers.

The e-Bulletin is a vehicle
designed to inform our readers of
news, articles and the latest
products available in the market
place.

The e-Bulletin is sent once a
month in the first, second and
third week of the month.

To confirm the delivery date
please speak to one of our
representatives.

Get involved -

e Submit 500 words,

3 colour images and 3 product
URL landing page per product you
want to include in the e-Bulletin

e Open rate average 29.4%

e Click through rate from

10 — 150 (depending on copy)

”R/'ght from the start Labmate
has impressed us with their
knowledgeable, professional
manner and efficient, accurate
service. With a well established
on-line portfolio and an ever
increasing audience, they provide
the tools and services to help

maximise your ROI. "
Nick Kimberley,
Thermo Scientific

Advertising on e-Bulletins

LEADERBOARD || 2=
LABMATE Online
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Header Banner
Including product placement £750
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|- Skyscraper Banner
- .
Including product
placement £650

China

Coming to Expand Clean-Air Corning to Expand Clean-Alr
Aute Product Manufacturing  Auto Preduct Manutacturing
in China In China

Product Placement £295

View the

d3dVHOSAMNS

{

Outperforming pumps with
5-year guarantee

LAMBDA has developed
ristaltic pumps
?SRECIFLOW series), which

Ol now -+

Corning to Expand Clean-Air Corning to Expand Clean-Air = combine exceptional

Auto Product Manutacturing  Auto Product Manutacturing propemes with very compact size. A specially
in China tubing 1 system, placed
inan asymmemnal pump head of large
diameter, handles the tubing with great care.
This offers advantag...

Read more... Request information

1 Aeguast intossmartinn [ Tiequsst intermatinn
 Pomt @ somman  Fout & comment

Leads the user to our site to read
Coming to Expand Clean-Air Corning to Expand Clean-Alr .
Auto Product Manulscturing. Auto Product Nanutscturing more info on your product release.
n na n na

A form to have the info emailed.
This lead is emailed to you the
advertiser.
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EDM email marketing

Send your message to a specific geographical
location and to a specific reader type. What
better way to bespoke your campaign and
target the people you want to target.

Our EDM email option lets you provide the
copy and we email it to your selection of our
readers. A unique monitoring system is in
place to feed back on the success of your
campaign with open rate, bounce rate and
click through rate. We also offer guidance on
the design to make sure you get the best
from your budget.

Talk to your account manager for more
information.

“We wanted to get feedback from UK, France
and Germany based users via a web-survey on
a new product idea. We advertise in Labmate
50 it was a no brainer to use them for the
survey. They did a great job in managing the
project for us. All we had to do was send them
the survey "

Dean Smith,
Hach Lange GmbH

Coming up - UHPLC
Expert eSeminar
Curriculum
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eTrigger®- The Automatic Responding Solution

eTrigger® is a new option to e-Bulletin and EDM advertisers allowing a separate email to follow any click on your
product in the e-Bulletin. The e-Bulletin will have a short overview of your product with a ‘Read more’ link at the end.
As a user clicks ‘Read more’ they will be redirected to Labmate-online.com in order to read the full PR submitted.
Upon this action an email is sent to that user containing the information you have submitted for your eTrigger®
HTML copy, this could be a special invitation to get a discount, or the product information in full. Talk to our team to
discuss eTrigger® in more detail, and see how this tool can increase your engagement with our readers.
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Web Advertising Rates 2012

Website Basic Advertising Rates

Web Advertising Rates 2012

IS A
Full Header | Leaderboard Full Header | Leaderboard
Type Top Top MPU upper | MPU Lower Lower Lower Skyscraper 300x100
Size W468 x 60 W728 x H90 | W300 x H250 | W300 x H250 | W468 x H60 | W728 x H90 | W120 x H600 W300 x H100
format jpg/flash/ jpg/flash/ jpg/flash/ jpg/flash/ | jpg/flash/gif/ | jpg/flash/gif/ | jpg/flash/ jpg/flash/
gif/script gif/script gif/script gif/script script script gif/script gif/script
File Size Max 50K 50K 50K 50K 50K 50K 50K 50K
location ROS ROS ROS ROS ROS ROS ROS ROS
Turnaround time |3 working days|3 working days 3 working 3 working 3 working 3 working 3 working 3 working
days days days days days days
Third party serving available available available available available available available available
. . 30 seconds 30 seconds 30seconds | 30seconds | 30 seconds 30 seconds 30 seconds 30 seconds
Animation
recommended | recommended |recommended|recommended |recommended | recommended 'recommended recommended
Back up Required 25K jpg 25K jpg 30K jpg 30K jpg 25K jpg 25K jpg 30K jpg 10K jpg
CPM £45.00 £60.00 £55.00 £35.00 £15.00 £20.00 £55.00 £20.00

Rich Media Expanding options

s )y
Full Header | Leaderboard
Type Full Header Leaderboard Top| MPU upper | MPU Lower Lower Lower Skyscraper
Size Base W468 x H60 W728 x H90 W300 x H250 | W300 x H250| W468 x 60 W728 x H90 ~ W120 x H600
Expandable overlay W468 x H210 W728 x H315 W560 x H300 | W560 x H300 | W468 x H210 | W728 x H315  W420 x H600
Expanding Direction Down Down Down and Left |Down and Left Up Up Left or right
File Size Max Base 50K 50K 50K 50K 50K 50K 50K
format jpg/flash/ jpg/flash/ ipg/flash/ jpg/flash/ jpg/flash/ jpg/flash/ jpg/flash/
gif/script gif/script gif/script gif/script gif/script gif/script gif/script
File Size Max 100K 100K 100K 100K 100K 100K 100K
Expandable
location ROS ROS ROS ROS ROS ROS ROS
: ) Roll over or Roll over or Roll over or Roll over or Roll over or
e e Roll over or click- | Roll over or click- : . . . )
User initiation : : click-open + | click-open + | click-open + | click-open + click-open +
open + click-close | open + click-close . . . . -
click-close click-close click-close click-close click-close
Turnaround time 5 working days 5 working days 5 working 5 working 5 working 5 working 5 working
days days days days days
Third party serving available available available available available available available
. . 30 seconds 30 seconds 30 seconds 30 seconds 30 seconds 30 seconds 30 seconds
Animation
recommended recommended recommended |recommended | recommended recommended recommended
Back up Required 25K jpg 25K jpg 30K jpg 30K jpg 25K jpg 25K jpg 30K jpg
CPM £55.00 £80.00 £65.00 £45.00 £25.00 £20.00 £65.00
———

Key: CPM - cost per thousand impressions (minimum 20,000 impressions) ROS - Run of Site

Click here to see 3" Party venders we work with >>
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eBulletin Rates

Buyer’s Guide On-line Directory

S

3 (]

eBulletin eBulletin entry Header Banner Skyscraper Upper Skyscraper Lower ;
Availability max 20 per eBulletin 1 space available 1 space available 1 space available %
Text 500 words 500 words 500 words 500 words ()
Image 3 at 500x 500 pixels 3 at 500x 500 pixels 3 at 500x 500 pixels 3 at 500x 500 pixels a‘_
Links 3 unique 3 unique 3 unique 3 unique g'
location email/ site top of email top right of email right of email (o]
Size na W468 x 60 W120 x H600 W120 x H600 Q’j
Price £295.00 £750.00 £650.00 £550.00 FD"
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. , Price
Type We Displa Location
yp play (Per Year)
Basic Listing Company name & address u.nder each of the 20 categories, Chosen site £95
web, email, tel and fax.
Listing Pack Company name & address under each of the _
9 20 categories, you're web & email address, tel, fax Chosen Directory £350
upgrade 1
and logo, company profile and 1 press release per month.
Listing Pack Company name & address under each of the 20 ,
9 categories, you're web & email address, tel, fax Chosen Directory £625
Upgrade 2 X
and logo, company profile and 5 press releases per month.
Company name & address under each of the 20
Listing Pack : .
sting Pac categories, you revweb & email address, tel, fax Chosen Directory £995
Upgrade 3 and logo, company profile and 10 press releases per month.
Additionally, a map of where you are based.
S
Websites Available
p
Site Full Header Leaderboard MPU MPU Leaderboard Skyscraper  300x100
Top upper Lower Lower
Labmate-online.com 4 4 v 4 v v v
envirotech-online.com v 4 v 4 v v 4
petro-online.com 4 4 v 4 4 v 4
pollutionsolutions-online.com 4 v v 4 v v 4
chromatographytoday.com Soon Soon Soon Soon Soon v Soon
i\

Contact details
www.labmate-online.com

tel: +44 (0)1727 855574
fax: +44 (0)1727 841694
email: sales@intlabmate.com
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International Labmate Ltd Environmental Technology

Tel: +44 (0)1727 855574 Publications Ltd
Fax: +44 (0)1727 841694 Tel: +44 (0)1727 858840
Email: info@intlabmate.com Fax: +44 (0)1727 840310
www.labmate-online.com Email: info@iet-pub.com

www.envirotech-online.com

United States Japan Asia + Australasia

Ms Carol Hardy, Mr Koichi Ogawa, Ms Marie |zzard,

6635 West Happy Valley Road, O.T.0. Research Corporation, International Labmate Ltd &
Suite 104, #505, Takeuchi Bldg, Environmental Technology

Glendale, AZ 85310, 1-34-12-Takadanobaba, Publications Ltd

United States  Shinjuku-Ku, Tokyo 169, Japan Peninsula Business Centre

Tel: +1 623-869-0184 Tel: +81 (0) 3 3208 7821 Ground Floor, Suite 1,

Fax: +1 623-321-9200 Fax: 481 (0) 3 3200 2889 20 Bungan Street, Mona Vale,
carol@intlabmate.com Email: otoresco@gol.com NSW, 2103 Australia

Tel: +61 (0) 2 9979 6886
Fax: +61 (0) 2 9979 9181
mizzard@optusnet.com.au

Korea Korea

Environmental Publications Laboratory Publications

Pearl Yoon-Joo Jin, Mr Dong-Shik Chai,

The Peak Media Co., Ltd.1512, 15th FI.,  Dong-Myung Communications Inc
Kukje Electronics Center Bldg., 1445-3, 191-1 Pyungchang-dong,
Seocho 1-dong, Seocho-gu, Chongno-ku,

Seoul 137-728, Korea Seoul, Korea 110-012

Tel:+82 (0)2 566 3119(Direct) Tel: +82 (0) 2 391 4254
Mobile: +82 (0)10 8715 2432 :
Fax:+82 (0)2 566 3228

Email: pearl@tpmkr.com
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